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New Media and its Affects on Journalism

For my final project, I wanted to explore how new media technology has begun to change mainstream media and journalism.  Mainstream media, or MSM as it is known in the blogosphere, has both pushed back against alternative media outlets that use new media technologies and techniques and co-opted those technologies and techniques.  A power struggle is quietly going on between MSM and its smaller, rapidly growing competitors.  MSM would like to maintain its control over the media, I think to try and preserve the order and legitimacy of the establishment.  In exploring this idea, I have found many ways that new media has affected both MSM and alternative media outlets, and how both sides are reacting or evolving based on the changing technologies.  Through this hyperlinked, annotated bibliography, I would like to share some of my findings.



This Wikipedia article discusses mass media, its uses, history, purposes, forms, etc.  The section I was interested in was called, “Corporate and mainstream outlets.”  It discusses how news media is often referred to as either “corporate media” or “mainstream media.”  Mainstream media's legitimacy is being attacked by both right and left alternative media sources.  

I think this is a good way to start the discussion of mainstream media and new media’s affects on it.  It shows that mainstream media is already vulnerable.  It’s possible that its vulnerability comes from not changing enough with the technologies and the times.  This is important because it shows that MSM may be defensive about new media strategies and alternative media sources.  MSM may be in fear of journalistic paradigm shifting and moving away from its establishment.



This is video of Dan Gillmor from a session at the University of Texas’ International Symposium on Online Journalism.  Gillmor is a former newspaper columnist and the founder of Grassroots Media Inc., which aims to help enable grassroots journalism and expand its reach.  In this video, he touches upon many of the issues that are going on in journalism today and how new media resources are changing how stories are being told.  

He discusses 9/11 and reading blogs after the attacks to get a better idea about what is happening on the ground.  “They used to say that journalists wrote the first draft of history, but this guy did.”  Bloggers are drafting history first, not the journalists, as first person, personal histories.

He also discussed how bloggers take up stories that the MSM ignores.  This is important because it links to how people feel more and more disillusioned with journalists.  In a way, bloggers are keeping the MSM more honest, by not letting stories that are important but ignored go by with no mention.  

He talks about how hard it is now to keep secrets.  The idea of cameras is disturbing.  They can be so small, but it will be harder for secrets to be kept.  He doesn’t discuss digital recording, but I feel like this in the same vein.  He also talked about SARS and how new media was involved with this story breaking.  SARS originally came out because of text-messaging going around in Asia about SARS, and eventually the government had to own up to what was going on.  He said he’ll have a globe of photo journalists, when everyone has cameras on their phones.

He also keeps a website about the Bay area, where he encourages people to be citizen journalists.



JD Lasica videotaped his interview Jo Twist, a Technology Reporter for the BBC online.

In the beginning of the interview, Twist discusses how she thinks we are in the middle of a personal media revolution.  Suddenly there are easy tools to write on the internet.  She also brings up photo sharing websites like Flickr that create these online sharing spaces.  She discusses the idea of community building through the internet.

Lasica points out that the BBC seems to be one of the few mainstream media outlets that has been very open to integrating new media resources into its presentation of the news.  Twist agrees and says that the BBC is very interested in a two-way discussion of the news.  For a long time the BBC has been using different strategies to do this.  Many times articles will have comments sections, where readers can comment on how the story affects them or more background information, etc.  She also said the BBC is looking into blogging.  Both at investigating what blogs are discussing in relation to news stories they write, but also in having their journalists keep blogs as well.  

She makes a point about how “people are taking their media with them” now, meaning that media is more portable than ever.  Because of this, the strategies of journalists should change to meet these evolving needs.  She said that the BBC is also thinking of looking into podcasting.  She said that what is great about podcasting is that you do not have those silly, professional radio voices.  It’s real people talking.



Not all mainstream media sources or journalists look kindly at blogging.  After the Memo-gate scandal at CBS, where bloggers called for the Dan Rather’s resignation, there was much backlash in the MSM towards the blogosphere.  In his column, Blogging as Typing, Not Journalism, Eric Engberg takes issue with the idea that blogs are the next great thing.  

He likens blogging to ham radio.  He discusses how blogs can become like echoing caverns, where you only go to read what you want to hear.  Like on election day of last year.  He said, “From early afternoon to very late in the evening, those who checked in with the leading political blogs like Drudge, Wonkette, Andrew Sullivan, evote, mydd.com, Daily Kos, and others were given the distinct impression that John Kerry would win the election. The website Slate.com, well-funded and generally a responsible voice, joined in the folly.”

This is a good argument against blogs.  Communities in the blogosphere seem to create little bubbles around them.  There can be some cross-communication between communities, but often people go to read blogs that are saying what they want to hear.  There are also arguments that because blogs are so ever-changing, there is less accountability for bloggers.  They can strike posts if they want, or re-phrase things, because of the more liquid nature of online writing.



Jane Stevens is a professor at the University of California at Berkeley School of Journalism and freelance multimedia journalist.  She also spoke at the Sixth International Symposium on Online Journalism.  In this article by Amy Lavergne, she is quoted about how journalists need to stop trying to save just print media, but the entire profession.  She thinks the way to do this is by embracing the new media technologies and multi-media strategies.

She said, "Newspapers and TV, the two traditional media, have been trying to say that the Web is a newspaper or another substitute for TV.  It is not."

Stevens sees the non-linear format of online storytelling to be very important as a way of connecting ideas and reducing redundancy.  This ties in exactly with our discussions of hypertext.  She also sees that journalists need to change the way they write to become more solution-oriented and to become more personalized.

She said, "Every story that comes up now because of the Web, people can make their own story out of it. Stories don't ever die." 

She is another example of someone working in journalism, as well as academia, who is pushing for mainstream media to change along with the times.  She thinks that journalism can be maintained in some form, but to do so is to acknowledge that there are limitations to print media and limitations to how we currently think of what mainstream media is and does. 



Matt Stoller is a political blogger, who recently worked as a blogger on John Corzine’s recent campaign.  He has written about what he sees as the future of blogging and how it will affect the political process.  He was recently on CNN to discuss the future of blogging.

I use this as an example for a couple of reasons.  One, his ideas on where blogging is going are interesting.  He thinks that it will not be until the 2008 election cycle that blogs are a much larger and more obvious source for information.  He thinks political campaigns are still too focused on print and television to spread the word.  When blogging becomes more pervasive, he thinks that the structure of campaigns will be different.  Now, print and television are expensive means for spreading the message, but blogs are much cheaper.  He thinks this will change how much money is necessary to run for political offices.  

The second reason I use Stoller as an example is because the clip from CNN shows some of the falseness of television journalism.  The woman from CNN makes a point to say that the bloggers are talking to her and the audience through webcams, from the very computers where they blog.  Stoller told me how he had said he could come into the CNN studio, since he lives in DC.  They kept telling him, no no, we'll courier over a webcam, it is much better to be on a webcam.  Of course, the webcam does not produce a clear or continuous image, and Stoller said he felt like he was on an al-Qaeda tape or something.  CNN's point was to make it seem more “real” rather than actually being real.



I found the website for Independent Media, A Directory of Non-Corporate Journalism, while I was researching this topic.  It is a Canadian website about media activity.  It is interesting to look at Canadian media resources, because much of the alternative sources are very reactionary to activities in the United States, that they are affected by but have very little control over.  This website represents what, according to the Wikipedia article earlier mentioned, the left’s reaction to the idea of corporate media.

It hosts MANA, or the Media Alliance for New Activism, which is a resource list for those seeking alternative media outlets.  

On the website it has this quote, showing what it is reacting against:

“Consolidation of corporate power; 

unprecedented cuts to newsrooms;

 concentration of ownership;

the rise of the public relations industry;

 the intensification of disinformation campaigns;

 reliance on right-wing think tanks.”


Jane Stevens is not the only person thinking that print media has to change.  According to the article “Newspaper Next: The Transformation Project,” by the Editor and Publisher staff, the American Press Institute (API) is investing money to see how print media can keep up in the ever-changing media world.  API is investing $2 million into this project, which it calls the centerpiece of the Institute's 60th anniversary.

This article is about the changing face of newspapers, and how print journalism can keep a foot in the changing atmosphere of news media.

According to the article, Andrew B. Davis, the API's president and executive director, said in a statement, “At stake is no less than the viability of newsgathering and dissemination today and into the next decade.” 

The Columbia Journalism Review had an article entitled, Emerging Alternatives: Blogworld, by Matt Welch.  In it, Welch discusses how blogging has evolved and its potentials.  What I found interesting was the section entitled, “What’s the Point?”  He says that there are four things that bloggers have contributed to journalism: “personality, eyewitness testimony, editorial filtering, and uncounted gigabytes of new knowledge.”  

Part of the reason why the MSM has reacted so strongly against blogs is why Welch thinks blogs are being so quickly embraced by the public.  He said, “Journalism is done a certain way, by a certain kind of people.  Bloggers are basically oblivious to such traditions, so reading the best of them is like receiving a bracing slap in the face.  It's a reminder that America is far more diverse and iconoclastic than its newsrooms.”  

According to Welch, part of the strength of blogs comes from the personality that shines through and the interaction between the writers and readers.  It is because of this interaction that intense fact-checking occurs.  He said, “The fact-checking bloggers have uncovered misleading use of quotations by opinion columnists, such as Maureen Dowd, and jumped all over the inaccurate or irresponsible comments of various 2004 presidential candidates.  They have become part of the journalism conversation.”

He thinks, though, that blogs are not going to take over journalism completely.  There are roles within journalism that blogs can fill very well, like beat reporting and opinion writing.  But he cautions that most of the news blogs out there are not very good.  What I think is interesting is that even if 90% of them are crap, as he says, the good 10% are excellent.  I think that the 90% of crap are important.  You need to have the space and lack of structure for the creative synergy to take place.  Without these leaps of faith and stabs in the dark, you have no innovation.

