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Presentation Topics
Village reliance on sale tax revenue
Types of Commercial Centers in the Village

Role of retail/commercial development in the
Village (not “us vs. them” mentality)

How to deal with big-box, strips, car dealerships
and restaurant/store chains

Economic development
Long range planning
Development review
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Commercial Development in Schaumburg

Over 9.3 million square feet of commercial development
67 shopping centers

Over 15 stand alone commercial developments > 15,000
square feet

Over 200 restaurants
24 car dealerships
Generate over $3 billion in sales tax revenue annually

Receive over $30 million in proportionate share of state
sales tax revenue & over $10 million in home rule sales tax
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*information taken from ULI Shopping Center Devel opment Handbook

Traditional Types of Shopping
Centers

Convenience Center
Neighborhood Center
Community Center

Regional / Super Regional Center
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Convenience Centers in
Schaumburg
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Neighborhood Centers in Schaumburg
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Community Centers in Schaumburg
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Woodfield Mall (Super
Regional Center)

opened in 1971

One of the largest enclosed
malls in the country

Over 2.7 million sq ft
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Woodfield Village
Green (Regional
Center)
Built in 1994
665,000 sq ft




The Changing Rules of Suburban Retail: Managing Big-Box and Strip Development in Schaumburg
*information taken from ULI Shopping Center Devel opment Handbook

Latest Types of Shopping
Centers*

Power Center

Jrban Entertainment Center /
_Ifestyle Center

Town Centers / Retall Village
‘ransit-Oriented Center
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Streets of Woodfield
(Regional/Lifestyle Center)

Built in late 1980s;
redeveloped as lifestyle
center in late 1990s

560,000 sq ft
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Town Square
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Big Box Development
Sprawling effect

Potential negative effects on smaller shops
and specialty stores

Changes character of community

Future marketablility — what if the big box
closes??
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Big Box Development in Schaumburg

Schaumburg has “embraced” big-boxes but
there’s a catch....
Must be in appropriate locations

Site layout / parking issues must be addressed (decks or
underground parking — decrease visual impact)

Traffic and pedestrian circulation & flow must be
addressed

Building design must be appropriate in terms of mass
and scale

Landscaping required around the building & site, parking
lot islands



The Changing Rules of Suburban Retail: Managing Big-Box and Strip Devel opment in Schaumburg

Big Box Development in Schaumburg
IKEA = 458,200 sq ft, three levels
Super Target = 175,000 sq ft
Lowe’s = 136,000 sq ft
Great Indoors = 133,700 sq ft
Macys Home Store = 106,000 sq ft
Bed Bath & Beyond / Golfsmith = 100,335 sq ft
Carson’s Furniture Gallery = 53,500 sq ft
Best Buy = 50,360 sq ft
Sports Authority / Bassett Furniture = 60,000 sq ft
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Big Box Development in Schaumburg




The Changing Rules of Suburban Retail: Managing Big-Box and Strip Devel opment in Schaumburg

Big Box Development in Schaumburg
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Restaurants in
Schaumburg
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Car Dealerships in
Schaumburg
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Economic Development Initiatives

Other municipalities offer incentives to retailers
(Schaumburg doesn’t), new lifestyle centers In
area create more competition

Village partnered with the Schaumburg Business
Development Commission (SBDC) to develop an
economic development strategic plan -
“Schaumburg Means Business”
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“*Schaumburg Means Business”

Encouraging a positive business atmosphere, business/retail
attraction and retention

Reduce vacancy rates of shopping centers

Develop niche marketing for certain centers / commercial
corridors

Encourage redevelopment if necessary

Strategically address issues in a retail/commercial business
forum

Maintain current retail information on Village website
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Long-Range Planning Initiatives

Update/amend Village Comprehensive
Plan

Develop concept plans for important
Village sub-areas and sectors

Develop design guidelines to promote key
design initiatives (site layout, landscaping,
architecture)
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Golf-Roselle Sub-Area
Plan
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Aerial Photograph of Woodfield Regional Center
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WRC Design Guidelines - Branding

“Most businesses are concerned about how they are
perceived by the public. The incorporation of
branding has become part of the design process
to the point where the entire building becomes, In
essence, the message. Within the WRC, the limits
and extent of branding need to be carefully
controlled. There will always be opportunities to
allow branding within the building design;
however, it must be incorporated in concert with
sound design and quality materials.”
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Examples of Branding -
Retail
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Examples of Branding —
Restaurants
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High Quality Design —
Woodfield Village Green
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High Quality Design —
Streets of Woodfield
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Signage Design
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Schaumburg Convention Center

Surrounding area prime for redevelopment opportunities
TOD development / STAR Line




The Changing Rules of Suburban Retail: Managing Big-Box and Strip Devel opment in Schaumburg

Development Review Initiatives

Goes hand-in-hand with long-range planning initiatives

Retail developers should know and understand Village Code
requirements, Comp. plan directives, & development review
process

Pre-application meetings are essential

Direct feedback from elected officials, dept directors and
members of Project Review Group (PRG) through contact
database

Easier time through the PRG process

Staff recently reviewed list of permitted & special uses for
validity and adopted revisions to the Code
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Conclusion

Develop a sound economic development plan & strengthen ties
with the retail community (on-going basis)

Codes, concept plans, and design guidelines should be provided as
“up-front” information to commercial developers (no surprises)

Look at new ways/layouts for commercial uses and big-box
developments (municipal and developer perspective)

Tom Farace, AICP, Senior Planner
Village of Schaumburg Community Development Department
tfarace@ci.schaumburg.il.us
www.villageofschaumburg.com




