	


Learning Goals/Outcomes
College of Communication
M.A. in Media, Culture and Society Learning Goals

Upon graduation, all Media, Culture and Society students will: 
1. Hold a foundational understanding of  critical media and cultural studies theories and concepts within humanities and social science traditions.
2. Engage with the historical development of media and how this history informs critical discussions regarding our contemporary converging digital media environments.
3. Understand the corporate structures and government policies that shape media practices.
4. Be able to analyze multimedia texts as symbolic forms with distinct properties which convey meaning and information in diverse ways.
5. Hold an understanding of the contemporary media industries from the perspectives of practicing media professionals.
6. Understand how diverse contexts of interactive reception impact how users construct meanings from media.
7. Have a practical foundation for using media in digital online environments.
8. Be able to conceptualize media as a site of social contestation where the historical constructs of race, class, gender, sexuality, ethnicity and nation are negotiated.
9. Be able to situate the contexts of media production, circulation, representation and reception within broader processes of globalization and uneven economic development.
10. Apply critical conceptual media studies approaches to professional activities, public policy and social activism. 

