	


Learning Goals/Outcomes
College of Communication
Public Relations and Advertising Student Learning Goals
Students who complete the Public Relations and Advertising major gain the following knowledge:
· Understanding of communication and persuasion theories, concepts and strategies

· Familiarity with the conceptual and historical foundations of public communication disciplines

· Understanding of the processes and techniques used in relationship building and relationship

management

· Understanding of the ethical, professional and social responsibilities of public communication professionals

· Understanding of the strategic and creative processes and techniques used by public communication professionals

· Familiarity with legal requirements related to public relations and advertising practices

· Understanding of the contribution of strategic public communication to informed decision making in democratic societies

· Recognition of the importance of cultural differences in message production, distribution and reception

Public Relations and Advertising students gain the following competencies:
· Ethical decision making

· Strategic planning

· Problem-solving and negotiation

· Research and analysis

· Issues management, including environmental scanning and issue anticipation

· Management of information, people, programs and resources

· Public speaking and presentation

· Audience segmentation

· Message development
· Informative and persuasive writing for multiple audiences
