	


Learning Goals/Outcomes

College of Commerce

Master of Science in Marketing Analysis
Ethical & Legal Awareness 

DePaul students can recognize and analyze ethical and legal problems within applied business situations, choose a resolution, and justify that ethical choice.

Communication Skills

 DePaul students can produce a coherent written statement and oral presentation of the analysis of a complex business issue.

Professional Accomplishment
DePaul students will acquire the broad-based knowledge and skills necessary to fulfill their professional goals.  These skills include, but are not limited to: the creation of value through production and distribution; statistical analysis and management sciences as they support decision-making; and information technology as it facilitates change in organizational structure.

Group Dynamics and Leadership 

DePaul students can effectively contribute to the performance of a group as the group addresses practical business situations, and assume a leadership role as appropriate.

Decision Making 
DePaul students will be able to use analytical and decision-making skills in problem solving. These skills may be demonstrated by the ability of students to (a) identify, define, and analyze a business problem; (b) identify relevant facts and identify causes; (c) apply knowledge in new and unfamiliar circumstances through a conceptual understanding of the relevant disciplines; (d) creatively formulate alternative courses of action and/or solutions; (e) explain the basis of the choice; and (f) plan and communicate the implementation of that choice to others.

Application of Technology
MSMA students will understand the use of databases in customer relationship management and the role of new media in marketing.  MSMA students will be able to design and implement marketing information solutions using databases, including custom and proprietary data sources.

Analytical Skills
Given a business problem, MSMA students will be able to determine what data are needed to solve the problem and how the data can be obtained.  Given data, MSMA students will be able to assess the appropriate methods to analyze different types of data, apply those methods correctly, and draw conclusions that can be applied to specific business problems.

